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New look Alzheimer’s Risk Test
Cytox welcomes new sales colleagues

Launch of new livery

W

Our partner in the US, IBX has rebranded as

ith increased adoption of our Alzheimer’s
Risk Test – to assess an individual’s genetic

risk of cognitive decline due to Alzheimer’s disease
from a simple saliva sample – Cytox has brought
on three new members of the sales team, working
through our US sales partner, Vanguard Pharma.
Ed Lewis, covering Florida, has
experience in Brain Health clinics and
integrative medicine.
Monique Gregory is covering
the Greater Chicago Area, has
specialised in functional medicine
Phil Grant, operating in Southern
California, has experience in wellness
clinics and integrative medicine.

Meet the new team @
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n April we are attending two conferences. Ed Lewis
and Erica Jalil will be hosting a booth at AMMG

from April 7-10 in Miami, Fl.
Later in the month, the whole team will be gathering at
the A4M Spring Congress in Hollywood, FL, on April

29-30. Join the team at our booth to hear how the test
can support patient lifestyle changes to mitigate their
risks of Alzheimer’s, and delay the onset of disease.
Our test, for physician use only, can identify individuals
at risk of cognitive decline due to Alzheimer’s, decades
before any symptoms arise.
Sign-up to use the test at either conference, and
receive a discount on the list price.
For physicians in the US and Canada not attending the
conference, you can still register for the product at:
www.alzheimers-risk-test.com, or if you are interested
in hearing more about the test or joining a webinar,
please contact: alzheimers@vanguardpharma.com
Physicians in Europe can register for the product at:
www.genoscore-lab.com or contact
support@cytoxgroup.com to join a webinar.

Sampled. As such, Alzheimer’s Risk Test – the
same great product – has a new look and feel.

